
UT Dallas Landing Pages



Streamline Your
Ad Campaigns

University Web Services offers 
landing page experiences to 
work seamlessly with your ad 
campaigns.



Hero Area

Start with a headline and 
intro text that complement the 
campaign ad.

Strong “call to actions” and 
buttons show visitors what to do 
next.

Keep the “Request Information” 
form short so viewers are more 
likely to complete it.Example 1: Hero area with a short “Request Information” form.

Example 2: Hero area with two “call to action” buttons.



Trust Indicators

Showcase program rankings, 
press mentions and accolades to 
build trust with viewers.

Example 1: Trust indicators for a landing page targeting prospective international students.

Example 2: Trust indicators targeting prospective graduate students for the electrical engineering program.



Benefit-Centered 
Content

Answer “what’s in it for me?” 
with clear and concise copy.

Add authentic, compelling images 
or video that relate to each 
benefit.

If available, reward new visitors 
with a free download.

Example: Content highlights the top benefits of enrolling at UT Dallas.



Social Proof

Gather testimonials and 
recommendations from current 
students and alumni.

Include names, titles and 
high-quality photos of the people 
who speak on behalf of your 
program.

Example: Testimonials and profile photos from UT Dallas alumni.



Analytics & CRM Integration

Test out your messaging and track campaign 
performance to learn what’s working.

Combine landing pages with other marketing 
efforts to keep visitors engaged with UT Dallas.



Learn More

For more information about UT Dallas’ landing pages, contact 
University Web Services at webdeveloper@utdallas.edu.


